
New research among foreign visitors in Ljubljana conducted by 
Ljubljana Tourism  
 

At Ljubljana Tourism we have conducted new field research in collaboration with the 
marketing consulting and research company Valicon. The research, which took place between 
August and October 2016 and included a sample of 934 foreign visitors in Ljubljana, is 
considered of great importance in terms of understanding the market and efficiently planning 
future activities, both from the viewpoint of the destination and the tourist service providers.  
 
We focused on consumption analysis, motives in visiting the city, visitors’ satisfaction, motivation to 
take trips outside the city, and routes taken by tourists within the city. 

 
A word about the course of research 

Foreign visitors were approached and invited to take part in the survey on the streets of Ljubljana, 
mainly in the city centre and in the proximity of the bus and railway station. The respondents answered 
questions about their expenditure for single activities and their routes on the day prior to the survey. 
This way their assessment was more realistic, since it was based on more recent events. 
 
Tourists who had already spent a day in Ljubljana were deemed suitable for taking part in the survey, 
whereas those who were invited to participate in the survey on the day of their arrival were offered the 
option to complete it via e-mail, yet the response rate in this case was poorer. Thus, the majority 
responded to the survey in the field. 
 
General information on the surveyed tourists 

Most respondents came from Germany (10 percent), Great Britain (9 percent), followed by tourists from 
Italy (7 percent), and USA (6 percent). Tourists from Australia and Spain accounted each for 5 percent of 
respondents and tourists coming from Austria, France, and Belgium for 4 percent (each).  
 
A quarter of the tourists taking part in the survey spent two nights in Ljubljana, a slightly lower 
percentage of them (23 percent) stayed three nights. A tenth of them visited Ljubljana for a longer 
period, with stays of seven overnights or more. On average, the surveyed tourists spent 3.3 nights in 
Ljubljana. Leaving out those visiting for a longer period (at least seven days), the average number of 
nights spent in Ljubljana was 2.8, which is above the usual statistical average for Ljubljana (1.8). Almost 
half of the tourists came to Ljubljana in pairs, just under a fourth came alone, and a proportion of almost 
10 percent came with their family.  
 
A little less than a third of visitors came by car, the same proportion applies to public transportation 
(train or bus), while more than a quarter came by plane. A third of the surveyed tourists stayed in a 
hostel, while more than a quarter stayed in a hotel. The remaining quarter chose a private room, 
apartment, or flat. Less than a tenth of them stayed with friends or relatives. In the vast majority, guests 
booked their stay via Booking.com (26 percent) or via other websites (25 percent). 14 percent of the 
surveyed tourists booked their stay via Airbnb. 
 
Motives for visiting Ljubljana 
 
The main motive for visiting Ljubljana was sightseeing (tourist attractions and architecture). Just over a 
third of visitors came for the culinary experience and more than a fourth to shop. A tenth of them also 
visited with the purpose of taking trips outside the city. A small proportion came principally to attend 
cultural (3 percent) or business (5 percent) events. 
 
How did they find out about Ljubljana?  
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Most of the visitors learned about the city from friends, relatives, and acquaintances, or they previously 
knew about it. 14 percent of tourists discovered Ljubljana thanks to tourist agencies and a tenth of them 
found out about it from books, guides, and media. Travel blogs were a source for 8 percent and social 
media for 7 percent of tourists. 10 percent of tourists visited because they were persuaded by specific 
information about Ljubljana, stating in this regard, among other sources, general descriptions and 
articles in travel guides and on the internet. 
 
Consumption scope and structure 
 
Respondents spent an average of €149 to reach Ljubljana. Those who flew in paid an average of €404, 
whereas those visiting in organised groups spent an average of €153.  
 
During their entire stay in Ljubljana, the surveyed tourists spent an average of €132 per person for 
accommodation, which translates into €40 per person per day. Those who stayed at a hotel paid the 
highest price for accommodation (€230 or €65 per day), while visitors who had booked their 
accommodation via Airbnb spent an average of €109 per person for the entire stay (€32 per day). 
Respondents staying in private rooms, apartments, or flats spent an average of €61 per day (total price 
for all guests). Those who had booked their stay via Airbnb paid €56 per day for accommodation, while 
tourists booking via Booking.com spent €70. 
 
To provide the best possible estimate of their expenditure, respondents assessed the expenditure based 
on individual (predetermined) categories of costs on the day prior to the survey. They spent an average 
of €51 per person (costs of accommodation and transportation excluded).  
 
The clear majority of respondents (98 percent) spent money on food and drinks on the day prior to the 
survey. The average expenditure for food and drinks amounted to €30 per person. 39 percent of 
respondents also engaged in shopping, spending an average of €28 per person. They spent the highest 
amount of money on trips outside Ljubljana – €49 (7 percent of respondents took a trip outside the 
city). 
 
Every second respondent’s expenditure was in line with their expectations. On average, these 
respondents spent €52 on the day prior to the survey, while more than a quarter of them spent €42, 
which is less than they had expected. A fifth of them spent €57, which is more than they had expected. 
 
Consumption-wise, the best tourists are Spanish and British 
 
Spanish and British tourists are, on average, the biggest spenders in Ljubljana, with the first group 
spending €54 and the second €55 (accommodation and transport excluded). Spanish guests spent an 
average of €44 per person per day for accommodation. A third of them stayed at a hotel, another third 
in private rooms, while 13 percent booked their accommodation via Airbnb. In addition, these are the 
tourists with the longest average stay in Ljubljana, prompted to visit by the gastronomic experience (53 
percent) and shopping (44 percent).  
 
The respondents from Great Britain spent €47 per person per day for accommodation, with more of 
them staying in private rooms rather than hotels. On average, they stayed for three nights, with food 
and drinks and shopping not being the fundamental motives to visit.  
 
The ample majority of respondents came from Germany (a tenth) and their stay was characterised by an 
under average expenditure for both various activities (€40 on the day prior to the survey) and 
accommodation (€29). Hiking stands out among the main reasons for German tourists visiting Slovenia. 
 
How do tourists move within the city and which routes do they take? 
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We wanted to find out where the respondents moved in the city. To this end, we asked them to draw 
the routes taken in Ljubljana on the day prior to the survey using a map. The routes are limited to the 
old city centre, indicating an extremely concentrated tourist activity characteristic of Ljubljana as a 
destination. The main routes run in the form of a rectangle, passing the Castle, the old city centre, the 
Dragon Bridge, and the Karlovški Bridge. As expected, Prešernov trg Square and the Triple Bridge stand 
out among individual tourist spots.  
 
A mere 9 percent of respondents declared that they had visited, or were willing to visit, other locations 
within the city. Two routes stand out in the wider area: the one to Šiška, more specifically to the M hotel 
and Kino Šiška, and the one to Bežigrad or Ježica. The tourists generally pursued these routes on foot. 
 
Three quarters indicated  they were “very satisfied” with the visit, a quarter indicated they were 
“satisfied” 
 
The great majority of tourists indicated they were very satisfied with the overall experience of visiting 
Ljubljana (73 percent) and a quarter of them indicated they were satisfied. The average satisfaction rate 
was very high, namely 4.7.  
 
Furthermore, we asked respondents to indicate the probability of recommending a visit to Ljubljana to 
their friends, acquaintances, and relatives. According to the probability expressed, three quarters of all 
respondents qualify as promoters, responding that they would very likely recommend the visit to others. 
Almost a quarter of respondents can be classified as neutral, meaning that they would neither 
recommend nor discourage the visit. Only 3 percent of respondents fell within the group of disparagers, 
who would discourage others from visiting. 
 
Moreover, we asked them if there was something that they were particularly impressed by during the 
visit. More than half of the surveyed tourists had a positive experience. Most of them referred to the 
kindness of the people (14 percent) followed by food and drinks (9 percent), attractions and 
architecture (8 percent), and the tidiness and cleanliness of the city (6 percent). 
 
On the other hand, the proportion of tourists that were disappointed or angered was significantly lower, 
with a tenth of them reporting a negative event or experience. No negative experience stands out in 
particular. In this regard they mentioned public transport, visibility of public toilets, closed bars and 
restaurants, graffiti, expensive taxi services, smoking in front of bars and restaurants, and some 
individual events. 
 
An assessment of the total consumption  
 
Altogether overnight stays in Ljubljana account for an estimated total revenue of €155 million per year, 
with the majority arising from hotel accommodation (€73 million). A greater proportion of respondents 
stayed in a hostel, yet their average estimated consumption per day was lower than that of respondents 
staying in hotels. Consequently, it is estimated that hostel accommodations account for €26 million of 
revenue.  
 
Airbnb is a particularly interesting segment concerning which we, in keeping with other capitals and 
destinations, still have limited knowledge. Based on the data from the research, we estimate that Airbnb 
accommodation creates a total of €18 million worth of revenue each year. At the same time, these are 
the guests that spend an above average amount on food and drinks (€35, which is €5 more than the 
average of all visitors) and trips outside Ljubljana (€64, which is €15 more than the average of all 
visitors).  
 
Considering the average consumption per person per day, the foremost part of tourist consumption 
consists of expenditure for food and drinks. Taking into account the consumption of the respondents 
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and the number of overnights, the total expenditure on a yearly basis is estimated at €33 million. The 
tourists spend an additional €12 million on shopping.  
 
Trips outside Ljubljana are considered as having considerable potential. On the day prior to the survey 
7 percent of respondents took a trip outside the city, paying an average of €49. This represents an 
estimated  €4 million of revenue per year. The bulk of respondents visited Ljubljana to admire its 
architecture and attractions, which are largely free of charge, so the estimated consumption relating to 
these activities is €2 million. 
 
To conclude – what can we learn from the research? 

Tourism in Ljubljana has the potential to grow in three different ways: (1) by gaining more visitors, (2) by 
getting visitors to stay longer or (3) by getting visitors to spend more. We are well aware that our main 
challenge for the future will be to raise the yield from existing visitors, namely to increase the return per 
visitor by a larger rate compared to that of the revenue, and to favour quality over quantity.  
 
We can achieve this by providing interesting content, experiences, and a high-quality offer in terms of 
gastronomy, trips, shopping, and culture. One of the challenges is to expand the offer outside the old 
city centre, for example with the help of architecture (e.g. Plečnik’s Ljubljana), shopping (BTC), cycling 
and other activities, and gastronomy. You can read more here in the article on sustainable tourism 
growth in Ljubljana. 
 
 


